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ABOUT SELLING

WITH WORDS
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“If it sounds like
writing, | rewrite it.”

Elmore Leonard



“People will do
anything for those
who encourage their
dreams, justify their
failures, allay their
fears, confirm their
suspicions, and help
them throw rocks at
their enemies.”

Blair Warren >



“Copy Is not written.
Copy is assembled.”

Eugene Schwartz



“When | write an
advertisement, |
don’t want you to
tell me that you find
It ‘creative.’ | want
you to find it so
Interesting that you
buy the product.”

—>

David Ogilvy



“Nobody reads ads.
People read what
Interests them.
Sometimes it’s an

ad.”

Howard Gossage
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“Make it simple.
Make it memorable.
Make it inviting to
look at. Make it fun
to read.”

Leo Burnett

—>



“Metaphors are a
great language tool,
because they
explain the
unknown in terms
of the known.”

Anne Lamott

—>



“The secret of all
effective advertising is
not the creation of new
and tricky words and
pictures, but one of
putting familiar words
and pictures into new
relationships.”

Leo Burnett ;



“We have become so
accustomed to hearing
everyone claim that his
product is the best in
the world, or the
cheapest, that we take
all such statements
with a grain of salt.”

Robert Collier ;



“A big reason so many
businesses compete on
price is because they
can’t prove what value
they offer, so they’re
stuck with the one
selling point that’s a
breeze to
communicate:
cheapness.”

Mish Slade ;



“Every product has a
unique personality
and it is your job to
find it.”

Joe Sugarman

—>



“Here’s the only
thing you’re selling,
no matter what
business you’re in
and what you ship:
you’re selling your
prospects a better
version of
themselves.”

Joanna Wiebe >



“To properly
understand
advertising or to
learn even its
rudiments one must
start with the right
conception.
Advertising is
salesmanship.”

Claude Hopkins >




“The very first thing you
must realize is that you
must become a “student
of markets.” Not
products. Not
techniques. Not
copywriting. They're all
important and you must
learn them, but the first
and most important thing
you must learn is what
people want to buy.”

Gary Halbert %



“The very first thing
| tell my new
students on the first
day of a workshop is
that good writing is
about telling the
truth.”

Anne Lamott ;



“It has long been my
belief that a lot of
money can be made
by making offers to
people who are at an
emotional turning
point in their lives.”

Gary Halbert ;



“Brevity doesn’t
mean bare bones or
stripped down. Take
as long as you need
to tell the story.”

Ann Handley
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“You sell on
emotion, but you
justify a purchase
with logic.”

Joseph Sugarman

—>



“It takes a big idea to
attract the attention of
consumers and get them
to buy your product.
Unless your advertising
contains a big idea, it will
pass like a ship in the
night. | doubt if more
than one campaignin a
hundred contains a big
idea.”

David Ogilvy >



THANKS FOR READING.

ENJOYED THIS POST?

DROP ME A FOLLOW.

SHARE IF YOU ENJOY
WRITING IN CAFES...

AND THE RICH, CREAMY
TASTE OF CAPPUCCINOS.



